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FOR IMMEDIATE RELEASE 
 
 
AIR NAMIBIA UPGRADES ITS LONG HAUL PRODUCT 
 

Windhoek, 18 September:   Air Namibia is proud to inform its clients that the much anticipated entry 

of the two brand new Airbus A330-200 aircraft into our fleet later this year will be major upgrade of 

our long haul inflight product. 

 

The A330-200 offers a much improved inflight product compared to the current Airbus A340 which 

will leave Air Namibia’s fleet at end of 2013. 

 

The A330-200 offers an improved overall appearance of the cabin interior, with a more spacious 

impression of the cabin, more headroom and shoulder clearance for window seats, as well as more 

headroom underneath the bins, with an improved illumination. An enhanced and spacious cabin is 

designed around the passenger's well-being, while the low noise and emissions levels make flying 

greener and quieter. 

 

“Across the entire cabin, both in business and in economy class, the A330-200 offers individual 

personal video screens for each seat, with ‘video on demand’.  The video and audio on-demand 

concept means that the user has ability to pause, rewind, fast forward, or skip to any point in the 

movie,” says Paulus Homateni Nakawa Air Namibia Head of Corporate Communications. 

 

In short, while on board, our passengers will be able to work, eat, play, relax and sleep. 

 

Business Class 

The A330 aircraft will come with 30 business class seats, and no “premium economy” class section. 

The soon to be phased out A340 offers recliner seats in business class, while the A330 offers full flat 

beds at 180 degrees and completely horizontal when reclined. Recliner seats do not offer the 

significant recline of the flat bed seats. The flat bed seats always receive high accolades for being 

comfortable both as seats and beds. 

 

The A330 business class seats are Contour Aura Lite, which seats are designed and engineered to 

perform for the airline and passenger through its modular design. The Unique S-shaped outer arms 

yield significant space (11% more along its entire length from seat to bed) allowing for a larger centre 

console that houses a fully adjustable single-slab table. This seat offers a stylish, flexible approach to 

premium aircraft seating that provides exceptional space and facilities. 
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The business class seat on our A330 comes with the following features; 

 

 IFE screen in back of seat in front, with both video and audio on demand  

 Rising armrests that form individual privacy screens, when a passenger needs privacy  

 Water bottle and general stowage  

 Shoe stowage and literature pocket  

 PC power, headphone port 

 In-seat reading light (Fully adjustable to direct the light where you need it) 

 

On the A340 the reading light is located in the passenger service unit, underneath the overhead 

stowage compartment, whereas on the A330 the reading light is located centre console. 

 

Economy Class 

The A330-200 comes with 214 economy class seats compared to 234 on the A340.  The seat pitch is 

an average 31 inches, which is standard in the region and offers sufficient legroom (same as in A340). 

With 8 abreast in the economy class, the 18 inch seat width, the A330 offers the preferred comfort 

standard.  

 

The A340 video screens are retractable from the center passenger service unit and against the 

bulkhead, it has no individual screens.  

 

Cargo 

The A330 comes with temperature control in the cargo compartments, which enables Air Namibia to 

carry different types of cargo including frozen products like fish. Other products we are able to 

transport as cargo include flowers, live animals, fruit, appliances, vehicles, to mention a few. 

Namibia exports meat and fish products, as well as other perishable goods like flowers, to the 

European market. 

 

Currently, Air Namibia’s average cargo load on the Windhoek-Frankfurt route is 10 tonnes, the A330 

offers a 14-tonne cargo capacity as opposed to the 16 tonnes of the A340 which is way above the 

current average cargo load.  

 

Air Namibia is due to take delivery of the first of the two brand new Airbus A330-200 aircraft next 

week. The second A330-200 is expected to enter the national air carrier’s fleet in November 2013. 

The two aircraft are being leased from Intrepid Aviation for a period of 12 years. 

 

“The A330 is the market leader with over 1,000 A330s delivered to over 100 operators worldwide. 

This is a popular aircraft used by a wide number of airlines, from the South to the North, east to the 

West, Large and Small airlines. Today, there is an Airbus A330 aircraft taking off or landing every 50 

seconds,” Nakawa says. 
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About Air Namibia (Pty) Limited 

 

Air Namibia, Namibia’s national airline, operates scheduled flights and carries cargo (freights) on domestic, 

regional and intercontinental flights.  The airline was founded in 1947 as South West Air Transport, which later 

changed to South West Airways.  In 1992, the airline’s name was changed to Air Namibia.  The mandate of Air 

Namibia is to be a major contributor towards the attraction and promotion of tourism to Namibia by providing air 

transport services between Namibia and other countries, as well as by operating flights within the boundaries of 

Namibia.  The airline is positioned as a niche carrier serving domestic points within Namibia, the immediate 

regional markets of South Africa, Zimbabwe, and Angola.  Points beyond (Asia, USA, Middle East and Europe) are 

serviced in conjunction with partner airlines via our gateways: Frankfurt, Accra, Johannesburg and Lusaka. 

 


